
Notes for 9/11 Truth Campaign Kit

These are some general ideas and notes to go with the campaign kit. It is not meant to be a set of “hard and fast rules”, merely a set of explanatory notes, which may be of some use.

Use of “Pictorial” Sheets

1) The sheets should be mounted in an A4 ring binder – so that there is rigidity to display the sheets to people you are going to talk to.

2) The sheets are packed in a certain order – the intention being to start with the best evidence 1st. You may choose to re-arrange this order.

3) Further sheets of your own could be added if there are particular aspects you want to discuss and feel confident in doing so.

Discussion of the Issue with Strangers

It is quite difficult to engage passers by – they automatically assume you are either selling something, doing a survey or are religious. I usually try and re-assure them that I am doing none of these things.

Standing in a busy high street doesn’t usually work that well. You may be better choosing a particular location such as:

1) A University Campus

2) Outside one of the larger public libraries

3) Political events or rallies

“The common person” often has no interest in the issue, though it is still worth trying to engage them.

Stickers

These are ideal for phone boxes, bus stops and public toilets. ATM’s might also be a good place, though they seem to have  “sticker resistant surface”.

An ideal place might be on the ticket barriers buttons or ticket machines at multi-storey car parks – many hundreds of people pass these each day.

Stickers often get peeled off, so a re-visit may be required.

Contact Details

Some of the current materials have my contact details on them (for no reason than I have produced and printed all this stuff!). You can cross this out and/or add your own details as appropriate.

If your experience is anything like mine, no one will contact you anyway – even if they seem to express genuine interest and concern. This isn’t necessarily a bad thing, of course, as they are hopefully engaging in their own research and have no need to contact you anyway.

Be Non-Confrontational 

Even though, if you are like me, you are passionate about this issue and realise it is the most important one that currently faces us, do not “force it” on people. Give them the right to have no interest in it whatsoever.

The Bigger Picture

Discussions may digress into other issues such as threats to Civil Liberties caused by Anti-terror laws and the Iraq War  - these can be easily shown to be based on a false and incomplete picture of the facts. It may be worth mentioning that there is a very great deal going on outside the “media dimension” and mention how our view of reality is shaped by a very narrow “conduit”.

For more DVDs or materials contact

Andrew Johnson

22 Mear Drive

Borrowash

Derbyshire

DE72 3QW

Tel: 01332 674271

ad.johnson@ntlworld.com 
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